
Annex 5 - Consultation Results  

 

 

Question 1& 2 asked if the responder was a Sefton resident, visitor or trader and for 
details of their postcode: 

 

• 91% (144) were Sefton Residents 

• 6% (10) were visitors to the area 

• 3% (3) were either current or prospective traders in the market.  

This tells us that the consultation covers the views of residents but will not provide 
the full picture on what visitors to the area think of redevelopment plans. 

Of the Sefton residents the locations can be broken down to: 

• PR8 - 77 respondents 

• PR9 – 57 respondents 

• Other – 10 respondents  

This tells us that there was good engagement with those living in the direct area of the 
Market, but that Sefton Residents outside of the Southport area did not fully engage 
with the consultation. Visitors to Southport are likely to provide a significant lift to 
customer numbers is a re-purposed market offer that presents as a destination in itself. 

Question 3 asked if they are aware of the proposals to potentially change the use of 
the market. This showed that only 21.5% of all respondents were not aware of the 
proposals. This would suggest that the limited press that has been released on 
proposed changes have effectively reached residents.  

Question 4 asked how many times responders had visited the market in the past 12 
months. This showed overwhelming that over 66% of those answering had only visited 
a few times or not all.  With the remaining 34% respondents visiting between more 
than once a week and twice a month.  

Question 5 asked for more information on why they have not visited the market very 
often.  There was a whole variety of reasons from 104 respondents, but the most 
typical reasons given revolved around the number of empty units in the market making 
it an uninviting place to visit. 

Question 6 asked what effect introducing more food and drink options would have on 
the market: 

55% answered that it would have a Positive effect. 

16.5% answered that it would have a Negative effect. 

28.5% answered that it would have no change.  

16.5% answered that it would have a Negative effect. 



Question 7 asked what effect introducing more food and drink options would have on 
the town/borough: 

47.5% answered that it would have a Positive effect. 

33.5% answered that it would have no change.  

19% answered that it would have a Negative effect. 

The responses to these two questions demonstrate that overall more people think that 
the proposed change will have a positive effect on the market.  The comments made 
by respondents who thought that the proposals would have a positive effect on the 
market and the town often referred to similar local and international markets that have 
been given over to food and drink and as a result see this a positive change.  

Several responses also identified that a change in the offer at the market would 
improve the look/feel of the market quarter. The comments supplementing those who 
answered that that the effect on the market would be negative/no change, focused 
around the need to manage the level of rent for stall holders, the existing proliferation 
of a variety of paces to eat/drink in the town centre. Also raised by some was the ‘out 
of the way’ location of the market making it less likely for residents or tourists to visit. 
Whilst there were many who believe there are already too many food and drink options 
in the town already, some of the positive responses saw this as a welcome addition to 
the established offer in the town. 

Interestingly there was not such a positive response to the effect the proposal would 
have on the town. The comments provided by those in the minority, who advised a 
negative impact or no change for the town as a whole, made reference to a solely food 
a drink offer being too limited, that there are already a good variety of places to 
eat/drink in the town and nearby and some feeling that further investment in the market 
would be a ‘waste of money’.  

 

Of those respondents who gave information on their age bracket (142) answers to 
question 6 can be broken down into age bands to allow us to see that overwhelmingly 
the target market see the potential change as a positive effect. However, it is 
interesting to note that the 40-49 age bracket, along with the 70+ respondents were 
the highest group for believing it would have no change on the market.   

Age Distribution for Question 6: What effect do you think introducing more food and 
drink options will have on the Market? 

Age Band 
Positive 
Effect % 

Negative Effect 
% No Change % 

18-29 88 13 0 

30-39 67 27 7 

40-49 48 13 39 

50-59 58 13 29 



60-69 68 6 26 

70+ 15 38 46 

 

Question 8 was an open question that asked what respondents would like to see in a 
redeveloped market. Examining the many and varied answers from 147 respondents 
there was a mix of wanting a return to the ‘traditional’ market, a wish for greater variety 
(either in retail or food/drink options) and a desire to see greater opportunities for start-
up businesses and local crafts people.  

The table below is not exhaustive of the suggestions received but shows the most 
popular responses and general feeling towards what people would like to see in a 
redeveloped market.  

 

What would you like to see in a redeveloped market? %  

More variety of stalls than what is there currently 14 

‘Traditional' stalls 10 

The mix of food, drink and flexible event/market space that is being 
proposed  9 

Good Quality Food and drink, with a focus on local/Independent  8 

Deli type offer including green grocers /butchers/bakers / local produce 8 

Mix of food, drink and crafts markets 7 

Space to provide start up opportunities for small businesses   7 

Close it down  6 

Provide a mixed leisure and entertainment venue 5 

Provide space for various community uses/groups 5 

Focus on craft and artisan stalls  5 

Pop up markets/ craft markets 4 

Haberdashery  3 

Free Toilets 3 

Cheaper goods (clothes shoes etc) 2 

Street food 2 

Later opening hours 2 



Make it into an attraction 1 

 

Question 9 & 10 asked more details about what type of food and drink people would 
like to see if the market was redeveloped. 

Below is a list of the top 10 suggestions given by those who answered this question. 
Once again, ‘variety’ is top priority, along with a call for on trend options such as a 
focus on vegan food and craft beer. 

 

Food % Drink  % 

Variety 22 Craft /local beer 27 

Vegan/Vegetarian 17 Variety 26 

International food 17 Coffee /tea  22 

The examples suggested (fresh 
pizza, burgers, fish and chips, 
vegan, international cuisine) 10 

The examples suggested 
(craft & local beers, 
cocktails, smoothies, 
coffee) 16 

Focus on fresh & local produce 10 
Non-alcoholic options 
(soft drinks, mocktails) 12 

Pizza  10 Gin 11 

Burgers 7 smoothies/fresh juice 11 

Street food 7 Wine 10 

Tapas/mezze 6 Cocktails 9 

Local specialities 6 Quality products   4 

 

Question 11 directly asked: Would you buy from a deli/butchers/greengrocer that 
focused on local or specialist produce? 78% responded that they would with 14% 
answering ‘don’t know’ and 8% no they would not.  

 

Question 12 was an open question which asked ( in addition to food and drink) what 
other uses or retail options would they like to see in a new market.  The top 10 
responses to this are listed below: 

 

  % 



Traditional mixed goods including clothing  17 

Focus on art and crafts 15 

Deli including spices/cheese 11 

Leisure and entertainment  11 

Start-up business space 8 

Community space 8 

Café /coffee shop  7 

Space for creative courses 7 

Haberdashery  7 

Greengrocer 4 

Butcher 4 

Bakery 4 

More food & drink  4 

Vintage / antique offer 4 

 

There remains a focus on the desire for elements found in a ‘traditional mixed good 
market’. But it is interesting to note here the suggestion that the space could be given 
over to providing courses to local people, a variety of community uses and also 
providing an opportunity for start-up businesses.  

 

Question 13 moved onto the back of the market and advised that it is proposed that 
this area will become a ‘flexible events space’.  Respondents were asked if they would 
visit any of the following events: 

Option    

Artisan and local food market  72% 

Craft market  64% 

Live music event  51% 

Antiques fair  42% 

Film screening  38% 

Comedy night  37% 



Other – please state  21% 

Yoga/Pilates/fitness session  20% 

Parent and baby events   19% 

 

Question 14 asked is respondents would consider hiring the space for their own 
function such as party or a wedding. On reflection this question is slightly redundant 
given the lack of information people had about the potential for the space. It received 
the following response:  

Yes – 18% 

No - 41% 

Don’t know – 24% 

Not applicable – 17% 

Question 15 asked for any other comments on the proposals. Once again these were 
very varied and covered many of the comments previously raised from agreeing with 
the proposals set out, to completely disagreeing and suggesting that the market should 
be moved to an alternative location.  

 


